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1 INTRODUCTION

1.1 Study purpose

The purpose of this study was to provide Portsmouth City Council with a better understanding of
the economic impact of visitors to Portsmouth and Southsea using a bespoke methodology to
enable real time local data to be used rather than rely on national data that is often not available
until months after it was collected. The data provided will be used to develop plans, post Covid, to
help inform future decision making.

The programme aims to be a three-year long research project with the key elements, such as
accommodation audit, visitor survey and visual car park counts collected once every three years.
The project can then repeat itself replicating the same program of research.

1.2 Research methodology

The following elements were decided to be the key drivers for the study:
Visitor accommodation audit

Occupancy survey

Car park data

Coach numbers

Attraction visitor numbers

Festival/event visitor numbers

Face to face visitor survey

The accommodation audit was conducted using online searches of data from a number of sources,
including through the Internet and the Thomsons Business Database. Using a combination of
desktop-research and follow-up telephone calls, where necessary. Once this data was collated, a
telephone occupancy survey was conducted amongst businesses.

Car park data, including number of spaces, income and usage was obtained from the council. In
addition to this, observations were made on several days each month at various key car parks in
Southsea to establish the number of people in each car. This was then used in conjunction with the
data obtained from the council to help estimate the number of visitors to the city and the average
length of stay.

Attraction visitor numbers, festival attendance numbers and coach counting were all also used to
estimate the number of visitors.

Finally, a face to face survey was conducted on several days each month to help build a picture of
type of visitor, mode of transport, length of stay. The data was combined with all other data obtained
in a computer model to then estimate the current economic impact of tourism on Portsmouth.

Further to this, Cambridge Economic Impact Models have been run for the past five years to provide
a baseline for comparison.

1.3 Presentation of findings

Key findings are presented under the following headings:
. Cambridge economic impacts data 2016 to 2020
. Accommodation study
. Visitor estimates 2021



Results are presented in table or graph format when applicable with additional commentary
highlighting key points. The appendices contain a copy of the visitor survey questionnaire, links to
a map of car park locations and the full accommodation audit, a list of visitor attractions and a list
of festivals and events.

It should be borne in mind that this is an ongoing programme of research and, as such, some
assumptions have been made due to incomplete data at this point in time. Once a full year of visitor
survey data has been collected, recalculations will be made and some figures may be adjusted at
this point.



2 CAMBRIDGE ECONOMIC IMPACT DATA 2016 TO 2020
2.1 Overview

Cambridge Model results were last produced for Portsmouth in 2016, a time when the national day
visits survey had changed its methodology and so making the day visit data incomparable with
previous years. The Cambridge Model has now been run for each year since and the results are
presented here.

It should be noted that due to the Covid-19 travel restrictions in 2020 the collection of data for
national surveys that are used to support the Cambridge Model templates was not available.
Following discussions with an economic advisory consultant, it was advised that the only valid way
to provide figures for 2020 was to apply the published national decline in visitor numbers and spend
(where available) to the Cambridge Model data from the previous year. Therefore, the data provided
for 2020 should be seen as an indicative overview of that year rather definitive and treated with a
level of caution.

2.2 Overnight visits

Due to several periods of lockdown across the country in 2020 and varying travel restrictions being
imposed the number of domestic overnight visits fluctuated throughout the year. The average
decline of 61% in domestic trips and a national estimated annual average decline of 29% in serviced
accommodation occupancy was used to estimate the figures.

In 2020 overseas visits were confined to the first quarter of the year and then very few essential or
work-based trips throughout the remainder of the year. Based on the Visit Britain figures of a decline
in overseas visitor number by 73% and overseas spend by 78% we have calculated the figures for
Portsmouth in 2020.

Table 1: Staying trips

% %
Domestic change Overseas Total change

2016 617,000 109,000 726,000

2017 652,000 6% 119,000 9% 771,000 6%

2018 625,000 -4% 112,000 -6% 737,000 -4%

2019 567,000 -9% 117,000 4% 684,000 -71%

2020 207,000 -63% 35,000 -70% 242,000 -65%

Table 2: Staying nights

Domestic Overseas
2016 1,606,000 679,000 2,285,000
2017 1,726,000 7% 880,000 30% 2,606,000 14%
2018 1,632,000 -5% 784,000 -11% 2,416,000 7%
2019 1,501,000 -8% 781,000 0% 2,282,000 -6%
2020 547,000 -64% 231,000 -70% 778,000 -66%




Table 3: Staying spend

% %

Domestic change Overseas ‘ change

2016 £109,659,000 £44,767,000 £154,336,000
2017 £123,454,000 13% £52,331,000 17% £175,785,000 14%
2018 £116,031,000 -6% £46,729,000 -11% | £162,760,000 7%
2019 £104,790,000 | -10% £57,238,000 22% £162,028,000 0%
2020 £37,679,000 -64% £17,942,000 -69% £55,621,000 -66%

2.3 Day visits

Domestic day trips were also impacted by the numerous lockdowns and travel restrictions in 2020
with the number of trips down by 22% and the spend down by 64%. This significant decrease in
spend compared to trips is attributed to a number of factors including; increase in trips being taken
in the countryside or open air locations; the number of retail and eating establishments that were
closed due to the pandemic; social distancing and cautiousness in indoor spaces.

Table 4: Day visitor trips and spend

% %

Trips change Spend change
2016 13,060,000 £423,000,000
2017 12,830,000 -2% £425,900,000 1%
2018 13,472,000 5% £459,972,000 8%
2019 14,200,000 5% £453,000,000 -2%
2020 11,218,000 -21% £149,490,000 -67%
2.4 Value of tourism

In addition to overnight and day visitor spend, further ‘additional expenditure’ spent by visitors on
second homes / boats and by friends and relatives, whom visitors are staying with or visiting, needs
also to be accounted for as this represents a significant additional source of income for local
businesses.

Table 5: Total other trip related spend
(second homes, boats, static caravans, friends and family)
%

Total change
2016 £11,622,000
2017 £12,319,000 6%
2018 £11,808,000 -4%
2019 £11,203,000 -5%
2020 £4,429,000 -60%

Table 6: Businesses in receipt of direct visitor spend
% %

Staying change change
2016 £153,031,000 £296,787,000 £449,818,000
2017 £174,828,000 14% £408,863,000 38% £583,691,000 30%
2018 £162,216,000 -7% £441,573,000 8% £603,789,000 3%
2019 £161,487,000 0% £434,880,000 -2% £596,367,000 -1%
2020 £55,929,000 -65% £143,510,000 -67% £199,439,000 -67%




In addition to the business turnover generated in those businesses directly receiving visitor income,
successive rounds of expenditure, that is spending by these businesses on local supplies (indirect
impacts) and spending by employers in the local area (induced impacts), the multiplier impact
comes into effect.

Drawing together direct business turnover, supplier and income induced expenditure, and the
additional expenditure spent on second homes and by friends and relatives, the total value of
tourism activity in Portsmouth can be estimated.

Table 7: Income for local businesses generated by trip expenditure

Supplier and
% income % %
Direct change induced change Total change
2016 £449,818,000 £151,743,000 £601,561,000
2017 £583,691,000 30% £195,743,000 29% £779,434,000 30%
2018 £603,789,000 3% £201,133,000 3% £804,922,000 3%
2019 £596,367,000 -1% £198,654,000 -1% £795,021,000 -1%
2020 £199,439,000 -66% £66,649,000 -66% £266,088,000 -66%
2.5 Employment

The number of jobs both directly and indirectly supported by tourism in Portsmouth is based on the
population and employment figures provided by the Office for National Statistics. Many of these
jobs are part-time or seasonal in nature and are spread across a wide range of service sectors from
catering and retail to public service jobs such as in local government, not just tourism.

Table 8: Local employment supported by the visitor economy

% %

FTE change Actual change
2016 9,102 12,574
2017 11,754 23% 16,249 29%
2018 12,092 3% 16,726 3%
2019 11,945 -1% 16,525 -1%
2020 4,003 -66% 5,633 -67%

Table 9: Proportion of total district jobs supported by tourism
%

Total change
2016 12.2%
2017 15.5% +3.3%
2018 15.9% +0.4%
2019 15.6% -0.3%
2020 5.5% -10.1%




3 ACCOMMODATION STUDY
3.1 Accommodation audit
The audit of visitor accommodation established that, at present, there are 8,636 bedspaces

available to visitors in Portsmouth and Southsea. 63% of these were in serviced accommodation
and 37% in non-serviced accommodation. Hotels made up 92% of all serviced accommodation.

Full details of establishments can be found in Appendix 3.

B&Bs Rooms/ Units Bedspaces
Broad Street 35 3 6
Ferry House Lodge 12 24
Fortitude Cottage 2 4
The Pier 6 12
The Sailmakers Loft 4 9
Hamilton House Bed & Breakfast 9 26
The White Lodge B&B 4 7
40 88

Guesthouses Rooms/ Units | Bedspaces
The Pembroke Park Hotel 8 16
Everley Guest House 9 16
Homestead Guest House 6 13
Britannia Guest House 7 22
St Margaret's Lodge 14 27
Upper Mount House 14 37
Rydeview Guest House 14 28
The Moorings Guest House 8 16
Esk Vale Guest House 8 16
Albatross Guest House 8 16
Fairlea Guest House 4 10
Waverley Park Lodge Guest House 12 27
Stylish Maritime Pods 5 10
117 254

Inns Rooms/ Units Bedspaces
Innkeeper's Lodge Portsmouth/ Red Lion 16 32
The George Hotel 10 20
Acapulco Rooms 3 3
Duke of Buckingham 17 34
The Lady Hamilton 11 22
57 111

Restaurants with rooms Rooms/ Units | Bedspaces
Becketts 6 12
6 12




Hotels Rooms/ Units | Bedspaces
Stattons Boutique Hotel 9 18
Portsmouth Marriott Hotel 174 348
Somerset House Boutique Hotel 6 16
Florence House Hotel 7 18
Florence Gardens Boutique 6 12
Florence Suite Boutique Hotel 8 16
The Clarence Boutique Hotel 8 16
Ye Spotted Dogge 6 12
Ibis Portsmouth Centre 144 288
Farmhouse and Innlodge 74 150
Royal Beach Hotel (Best Western) 124 239
Seacrest Hotel 27 54
G8 Boutique Hotel 17 34
Ocean Hotel & Apartments 35 70
Ibis Portsmouth Budget 120 240
Southsea Rocks Hotel 10 45
Queen's Hotel 74 148
Royal Maritime Club 101 202
The Sandringham Hotel (rooms + apartments) 50 100
Keppel's Head Hotel 30 62
The Ship Leopard Hotel 13 26
Holiday Inn Express Gunwharf Quays 130 260
G! Boutique Hotel 14 28
Hoilday Inn Portsmouth 173 346
Premier Inn Portsmouth North Harbour 65 130
Premier Inn Portsmouth (Port Solent) 108 216
Premier Inn Portsmouth Southsea 48 96
Premier Inn Southsea 40 80
Premier Inn City Centre 84 168
Holiday Inn Express Portsmouth North 150 300
Ashbys Boutique Accommodation 10 35
Premier Inn Portsmouth Dockyard 120 240
Travelodge Portsmouth Hilsea 33 66
Travelodge Portsmouth 108 303
Travelodge Portsmouth City Centre 152 304
Village Hotel 153 306
2431 4992
Total serviced Rooms/ Units | Bedspaces
2651 5457




Self catering Rooms/ Units | Bedspaces
Old Victory House 1 11
Battery House 1 8
Portsmouth Inns Apartment 1 2
Flat 2 St Helen's House 1 4
St Helens House Flat 2 and 3 2 17
White House 1 2
Ocean Apartments 9 32
South Parade Apartments 10 48
Atlantic Apartments 7 26
Admiralty Apartments 4 18
Salisbury Apartments 5 10
GWQ Apartments 10 20
Apartment 10 Queensgate 1 10
In the Heart of Southsea Apartments 1 and 2 2 17
Somers House 1 7
Thirty Barons 1 8
Work Rest and Play 6 12
Blue Star House 1 5
Victorin House 1 13
Orchard Apartment 1 6
Orchard Garden Apartment 1 6
Upper Strand Apartment 1 5
40 The Retreat 3 10
Angeldale 1 9
Balmoral by the Beach 1 5
Bayfields 1 5
Cavendish Place 1 4
City Centre Apartment 1 6
Coastal Retreat 1 2
Consul Court Apartments Flat 4 1 5
Cottage Grove Guest Rooms 1 4
Court Side Apartment 1 4
Easy By the Beach 1

Elegante Apartment 1 4
Flat 17 The Berkeley 1 4
Greenhays Business/Holiday Accommodation 1 4
Gunwharf Quays Apartment 1 2
Home by Unilife Serviced Apartments 123 246
Isambard Brunel Road Apartment 1 4
Kings Lodge Flat 3 1 8
Liss Rooms 1

Lowcay Apartment D 1 4
No 14 (Apartment) 1 4
Pitcroft Lane 1 4




Reginald Budget Accommodation
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Willow Retreat
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Accudo House
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Additional self catering (also on AirBnB)

Rooms/ Units

Bedspaces

Southsea Studios

Berkeley by the Beach

Albany Garden Apartment

Orchard Loft

Canterbury Hollow

Cathedral View

Elm View

Fawcett Folly

Francis Heights

Hannah House

OO W |V BN

Harold House

[EEN
o

Jessie Rooms

Lady Hamilton Cottage

Linda's BNB

Lion 9

Little Connaught House

MooMoo Beach House

Morley Cottage

Nelson Suite

Penny Perfect

Sandpiper Place

Seagull Place

Solent Retreat

Spice Cottage

St George's Balcony Suite

Ted House

The Beach at the end of the Road

The Coach House

The Lodge

The Musicians Seaside Getaway

The Potters
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55

151

Caravan and camping

Rooms/ Units

Bedspaces

Harbourside Park

78

312

Southsea Leisure Park

176

624

254

936




Group accommodation Rooms/ Units | Bedspaces
Catherines House Campus Accommodation 165 165
Rees Hall 264 279
The Peter Ashley Activity Centre 15 100
University of Portsmouth 890 890
1334 1434
Total non-serviced Rooms/ Units | Bedspaces
1886 3179
Total accommodation stock Rooms/ Units | Bedspaces
4517 8636

3.2 Occupancy survey

A telephone survey was conducted amongst all accommodation listed in the audit to establish room
or unit occupancy in 2021. Originally, we had envisaged conducting an online occupancy survey,
but having recently attempted a similar survey of our members and having such a poor uptake, we
thought it would be more successful to contact businesses directly by telephone. It should, however,
be borne in mind that occupancy surveys are notoriously difficult to conduct due to reasons such
as proprietors being suspicious of the motives for data collection and unwilling to supply information,
smaller establishments being difficult to contact and being unable to speak to the relevant person
in larger establishments.

With this in mind, we managed to obtain occupancy data from a quarter (23%) of the
establishments.

Serviced accommodation reported an overall average of 57% room occupancy during the year and
non-serviced establishments reported an average unit occupancy of 70% over the year.

57% 70%

N&R

We are currently sorting a licence to enable us to obtain occupancy data from AirDNA. When
obtained, this may alter the overall occupancy level to some degree.

_

1

-10 -



4 VISITOR ESTIMATES 2021
4.1 Background

The alternative to estimating economic impact data using the Cambridge Model, and therefore
relying on increasingly unreliable national data, is to go with a bottom-up methodology dependant
on local data. Both top-down and bottom-up methodologies come with varying margins of error and
the bottom-up approach does tend to be more expensive because of the additional data collection
required. However, using this approach does mean that data is available more quickly and, once a
baseline is established, it can be updated year on year by monitoring some of the key indicators to
keep costs down.

4.2 Methodology

The two types of visitor that economic impact models measure are staying and day visitors. Staying
visitors are relatively easier to calculate because their numbers relate directly to the amount of
bedstock in the city. An accommodation audit for Portsmouth and Southsea was conducted
including AirBnB data, which has become a key component of the visitor economy over the last five
or so years. To establish occupancy and length of stay, a telephone survey of accommodation
providers was conducted. It can be a challenge to persuade accommodation operators to
participate in this type of survey and only a few were able to provide meaningful length of stay,
therefore this was established from the face to face visitor survey.

The bigger challenge is to calculate the volume and value of day visitors. In the case of Portsmouth
and Southsea day visitors are mainly concentrated in Southsea, Gunwharf Quays and the Historic
Dockyard. Using the visitor survey as a base to estimate the proportion of people arriving by car
and the percentage of day visitors, car park usage data was provided by the council (via ticket
sales) and Gunwharf Quays (data still to be supplied by the Historic dockyard). At this point in the
research, we are having to assume that all car park users are visitors, however, we are working on
a more robust way to estimate the proportion that are visitors for the final report. A visual count of
the number of occupants in cars arriving and leaving at key sites was conducted to provide an
average number of people per car. A calculation was then applied to estimate the number of day
visitors to the city arriving by car. The mode of transport data from the visitor survey then allowed
us to apply this percentage to the figure obtained for those arriving by car to obtain a total estimate
of day visitors to the city in 2021.

Below is a flow chart which summarises the approach.

[Accommodation|
audit
Occupancy/LOS
survey

Staying visitors
AirBnB data
Economic value Visitor survey
of tourism

Car park data
Coach data

Day visitors

-11 -



As the counting and survey elements are not complete for a year (the project started in August
2021), the figures may alter slightly when a year of data is available. Data on coach visitors is still
to be formalised.

The nature of this project is that when new data is available it can be easily added to the template
to update results and can be replicated for future years.

4.3 Overnight visitors

The process for calculating overnight visitors has been calculated separately for serviced and non-
serviced accommodation due to the difference in occupancy levels and the way occupancy is
calculated.

For non-serviced accommodation the total number of units available is multiplied by occupancy rate
to give the number of nights used. This is then multiplied by the average group size (taken from the
visitor survey). This figure is the number of nights in non-serviced accommodation which, when
divided by the average length of stay (taken from the visitor survey), provides the number of trips
associated with stays in non-serviced accommodation. The audit currently assumes that all
establishments are open all year. Further research will be conducted to verify when establishments
are open during the year to ensure more accurate estimates in future reports and the data used
from the visitor survey will alter once a full year of data is available.

Total units available x Occupancy = Unit nights occupied x Average group size = Total nights
24,388 X 70% = 17,072 X 2.92 = 341,850

Total nights / Average length of stay = Total trips
341,850 / 7.08 nights = 48,284

To calculate results for serviced accommodation the total number of rooms available is multiplied
by occupancy rate to give the number of room nights used. This is then multiplied by the average
number people occupying a room (figure taken from previous research — but the question will now
be included in the current survey) to give the number of nights in serviced accommodation. This
figure is then divided by the average length of stay (taken from the visitor survey), provides the
number of trips associated with stays in serviced accommodation.

Total rooms available x Occupancy = Room nights occupied x Average people per room = Total nights
1,014,104 X 57% = 578,039 X 1.8 = 1,040,470

Total nights / Average length of stay = Total trips
1,040,470 / 2.41 nights = 431,730

To obtain a figure for those staying with friends or relatives we need to await a complete year of
visitor survey data.

4.4 Day visitors

To calculate the number of day visitors the total number of car park spaces occupied was multiplied
by the average number of people in cars. An assumption was made that on street free parking
spaces were occupied for half the year but for twice a day (based on the average length of stay of
day visitors from the visitor survey). This assumption will need to be refined to better reflect monthly
usage patterns and some additional parking data still needs to be obtained (eg. the car park
opposite Wightlink car ferry terminal and Historic Dockyard car park). Due to the lack of car park
data from the Historic Dockyard, their published visitor numbers for 2021 were added to the end
figure.

-12 -



Car park spaces occupied x Average number of people per car = Total day visitors by car +
Dockyard visitors / Percentage arriving by car x Percentage using other transport = Total day visitors
2,693,735 x 2.74 = 7,380,834 + 438,376 / 78 (100,246) x 22 (2,205,418) = 10,024,628 day visitors

It should be noted that this figure is liable to change once a full year of data from the visitor survey
and car park counts has been achieved. The figure also only represents those visiting the Dockyard
area and Southsea. A number of issues will be redressed when the data is recalculated at the end
of a full year of survey work as this is an under-representation of day visitors.

4.5 Total economic impact estimates
To estimate the total economic impact of visitors to the Portsmouth economy, we multiply the

number of staying and day trips calculated above by the average spend per person per trip taken
from the visitor survey.

Table 10: Value of tourism

Ave.spend
Number per head Total spend

Staying nights 1,382,320 £115.23 £150,284,734
Day visitors 10,024,628 £37.52 £376,124,043
Total 11,409,948 £535,408,777

The total impact on businesses and therefore jobs created will be calculated once a full year of data
has been collected.

4.6 Estimated proportion of visitors to attractions and festivals

The estimated number of people visiting Portsmouth and Southsea attractions last year was
estimated to be 406,200. This is 4% of the total estimated visitors to the city.

The estimated number of people attending a festival or event in Portsmouth last year was
estimated at 486,877. This calculates to 4% of the total estimated visitors to the city.

Proportion of visitors to Proportion of visitors to
attactions festivals and events
4% 4%

\ \

96% 96%

= Attraction visitors = Others = Festival/event visitors = Others

-13-



5 APPENDICES

APPENDIX 1: Visitor survey questionnaire
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5b. Approximately what time do vou sxpet $o leave
Portemouth/Ecutheea today? (D2 ¥ wslors only)

...................... [24 B ciodk — o the meanest koury

a. I thic your firet &ver vicl to Portemouth/ Southesa?
YES -1 {Go o Q5 ] -2 fask Q7]

7. How many times have you victad
wkh/S cuthoss bsfore ona DAY TRIP [laci 12
monthe) andior STATING VISIT (lact & yearc|?

DAY trips: ITAVING wishs:

4. When did you deslde to vieh Portemouths Southcaa
Whilst passing Trough 1
Eariler inday
This wesk .. Bsf T days)
WHERIN |a=f moni
1-3 maonths apc
36 months apc
Wor= than & monshs ago

= AN I bl kB
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B Had you casn any adwerdcemenic. waflets or
proenotons for Porsmouth'S outhcsa prior to your
wish? [READ LIST - ciche alf that anoy

Leafiezbrochunes

Fosiers

RSATOODE N TN S ST

Rl adverts

Other {specify)
MONE

oy U b

19, Can you tsll me what FEATURES or MAGES firct
oomea o mind when vou think of Portemaouthfus b 30

11

11. How Influsntal wers ssoh of tha Tollowing fastons In
vour deciclon to vicl Porfemouthy? Resg I
[SHOWCARD 3 — ol one responss for sach oW

Wary Uaofe RNl Mol
imp  ima vy  ime

me wl

Beaches and waker based afhvities -4 =] -2 -
So=nikc EmvironmEnt | -4 2 -1
Imb=rezAng hisionc ships, buldings - ] ] -1
or sies

Good Shopping -4 -5 2 ¥
Go0od eviening entertainmentishows -4 =] -2 -
Lol myents | -4 2 J
Good rangs of | -4 2 J
res Euranis pubsplsces o eat

o0d fior sporthoibisdes -4 =] -2 -

Good range of alematves In the - =] -2 -t
eend of wed weather

Feace and quiet -4 -5 2 -1
Fres simissiondaccess o sies
Flenmty of things for aduis b oses & = = | -2 =1
dao

Flenty of things for children o se= & 4 =] -2 -t
dao

L
e
¥

Ayalishily of special offers - =] -2 -t
Z00d base for ioaring E | -4 -2 -
Dther faciors — specky - =] -2 -1

1z

i

=

14

Hovw much do vou sctimate that you and your
Imimed lats party will hawe cpent teday and thike
svening In todal on: Fu 0 ¢ apaniden et o s
naliving

Eating & drinking |
[ cwiwr, e urasis,. pubs, bofe'r sz
Don't nowCan® recailRefused [

Ehopping jsouvanin
ciothvrr, pamels drnkr, foeod it |

Con't know!Cant recallRzfused [

Enmtartalnment jnc ssmamen iz
affraction:, cinanefeale, Iours alc) |
Don't know'Can’ recallRefused [

Traved & trancport In Porfsmoutt

e, Asal, faver, car Serkding meralcl £
Con't inow!Can® recall Rsfused

How many peopls do thecs amounts sovers

Panpis

Duringg thic wich whilch of thece plaosc of Imbarect
have wou vieked or do you Indend to vicHT
FEHOWCARD 4 — cirie ol resnorress]

Historic docsyardhisionc ships
HEE Wiy

|
E
7
{
g

B
R B T I T

(=]
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18, 'We are iInterecied In your cpinkong on the
SATIEFACTION of varlous. acpeobs of your wicl. Oin
a coale of 1 fo B whars 1 = 'not at all mporiant’ and &
= wpery Important’ (SHOWCARD 5) how would you
rabe the following:

Very poor 1 (G0 £
Foor 2 Excefient 5
Cabisfacimnyaversge 3 Dot krow &

VisHor attractions & olter placses bo vici:

“ange 1 2 3 4 5 E
~quaily of sarvice 1.2 3 £ 5 &
-l Tor morey 1 2 3 £ 5 B
Flaoes bo Eat & Drink:
“ange 1 2 3 4 5 E
~qually of service 1 2 3 £ 5 B
~value for money 1 2 3 4 5 E
Shope:
-Tange 1 2 3 £ 5 B
~qualiy of the shopping 1 2 3 “ 5 B
envirmnment
~qually of service 1 2 3 £ 5 B
Eass of Arding way around:
-road signs 1 2 3 & 5 B
-DEdesTian Hons 1 2 3 £ 5 B
~display maps & o, boamds 1 2 3 “ 5 B
Bexoh'caa'caafront:
Guality of smrelronment and
AppeRArAnG::
- cleaniimess of sea 1 2 3 £ 5 B
Publko bollebe:
-Fvalanity 1 2 £
~Cieaniness 1 2 3 “ 5 B
Touwried Informatian Cantras
- ease of fimding 1 2 3 £ 5 B
=~ quallty of service 1 2 3 £ 5 B
= usefuiness of infio received 1 2 3 “ 5 B
ChaninsGs of cireste 1 2 3 £ 5 B
Upkceesp of parke. & opan 1 2 3 “ 5 B
CRaeG
Evallablitty of pubilic
caating 1 2 3 £ 5 B
C:halos of nighilife’ avening
srrhsriainemisnt 1 2 3 £ 5 B

Crverall Impression of Portemouth Inbemns of:

-pereral amosphere 1 2 . 5 B
~feeding of weltome 1 2 - 5 B
Gualtty of pulbilc resim and

cireats: 1 2 - 5 B

17.  Thinking about your vic fo PORTIMOUTH, how far
would you agres or dicagras with the following
ctabsmanks on thic coals: [ZHOWCARD &

1 = DES3gres sirongly 4= A

2 = Cisagree S = Mg sirongly

3 = Mefther sgree nor dsagee S = D't kniow
PORTMEDUTH It nok ino 1 2 3 4 5 B
overorowoed

| fered guile cafes from orime 1 2 31 4 =5 B

AL & padactrian in 1 2 3 4 5 B
FORTSMECUTH | el quibe
eafe from traffio
1B, How would you rate the overall snjoyment of your
wich {0 Porismouth® (Resd =)
ey low 1 Highi 4
Lo 2 ‘Wery Righi E
Average 3 [Do'T e B

18, How lkaly are you fo negomemend
Porfemouthy'E outhcea to otherc? (Resg i

ey umiliety 1 (G e @idal
Linik=ty 2 (o i @ Ra)
Poessibily 3
Ly 4
ey [ty s
Con't mow ]

12, Why do you Gy that?

ABOUT YOLU AND YOUR GROUP-

0. Including yourslT, how many pecpie In your
Immediate party ars male and femeala, and which
of thass 3pe groups do they fall Into?
[SHOWCARD 7)

Apgn Male Femals “Third

1 5

i5-24
25-34
542
4554
So64
B5-T&
75+

I|@|mm|o |0 |m (5=

M. Whai lehwat the inoiple oosupation of the ohisf
Irsccemse aaEmeer In your housshold T FROBE

Firaily, euld | haws your name ard small or phars
risTiber bor the GUE-GCe of FANGCM werifoation of the
survey? | chowld smphacice that thic will be trested In the
siriodect confidencs amd only ueed for $he purpoce
ciabed Vour detalic will not be bl on Ak for lomger theam
two monthe and will ot ba forwarded 1o any other party.

TR OF MESPONOEIE . .ot eee e s

EmalliPronsmamber ..
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APPENDIX 2: Portsmouth car park maps

https://goo.gl/maps/EUgaDR7vh1HXi8vSA
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https://goo.gl/maps/EUqaDR7vh1HXi8vSA

APPENDIX 3: Accommodation audit

Portsmouth Visitor Accommodation Audit.xIsx
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https://tourismse-my.sharepoint.com/:x:/p/krayment/EUOP6a3ayU5DpNH1dkyVwE8B_Zguqge7bKL_JFDWCh7UAA?e=oWhJUL

APPENDIX 4: List of attractions

Visitor Attractions 844,576 estimated visitors 2021 (incomplete)

Aspex

National Museum of the Royal Navy

Baffins Pond

Nelson Trail Self-guided Walk

Birthplace of Australia’ Monument

No. 6 Cinema

Blue Reef Aquarium

Open Top 26, Southsea

Boathouse 4

Playzone

Canoe Lake

Portmsouth Harbour

Charles Dickens' Birthplace Museum

Portsmouth Cathedral

Clarence Pier Amusement Park

Portsmouth Guildhall

Clip N Climb Portsmouth

Portsmouth Historic Dockyard

Cumberland House Natural History Museum

Portsmouth Museum and Art Gallery

Eastney Beach

Portsmouth Natural History Museum

Eastney Engine Houses

Portsmouth Naval Memorial

Exciting Escapes

Portsmouth WW1 Cenotaph

Exploria and The Pyramids Centre

Round and Square Towers

Flip Out Portsmouth

Royal Garrison Church

Fort Cumberland

Royal Garrison Church

Great Salterns

Saint Mary's Church

Groundlings Theatre

South Coast Wakepark

Gunwharf Quays

South Parade Pier

Hilsea Jubilee Splash Pool

Southsea Beach Huts (for hire)

Hilsea Lido

Southsea Castle and Museum

Hilsea Lines

Southsea Common

HMS Trident Memorial

Southsea Model Village

HMS Vernon Figurehead

Southsea Rock Gardens

HMS Victory

Southsea Seafront

HMS Warrior

Southsea Skate Park

Hotwalls Studios

Southsea Splash Pool

Hovercraft Viewing Platform

Spinnaker Tower

Irving and Co Brewery Tour

St James Hospital Chapel

Isambard Kingdom Brunel Memorial

St John's Roman Catholic Cathedral

Jack House Gallery

St Thomas' Anglican Cathedral

King James's and Landport Gates

Tenth Hole Pitch and Putt

King James's and Landport Gates

The D Day Story

Kings Theatre

The New Theatre Royal

Krazy Kaves

The Portsmouth Distillery

Lumps Fort

The Real Escape, Portsmouth

Mary Rose Museum

The Trafalgar Memorial

Millenium Promenade

The WW1 Remembrance Centre

Milton Common

The Yomper

Milton Locks Nature Reserve

Tomb of General Sir Charles James Napier G.C.B.

Milton Park

Treasure Island Adventure Golf

Monitor HMS M.33

Victoria Park

Mountbatten Centre

Zingers Adventure Golf
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APPENDIX 5: Festivals and events

Festival/Event Date
486,877 estimated visitors 2021

Country on the Coast April

The Big 90's and 00' RnB Festival April
Portsmouth Tattoo Fest April

Banff Mountain Film Festival April
Making Waves Film Festival April
Portsmouth Comic Con May
Portsmouth Chilli and Gin Festival May
Portsmouth Vegan Festival May
Queen Platinum Jubilee events tbc June
Golden Touch Festival June

Sea Angling Classic June
Southsea Food Festival July
Portsmouth International Kite Festival July
Warrior Fest: The Flaggon's Curse August
Victorious Festival August
Sausage & Cider Festival September
Portsmouth Climate Festival October/November
Guy Fawkes Day November
Victorian Christmas Festival at Historic Dockyard December
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